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Building your organisation’s digital 
profile for effective engagement

Unique digital identity

Content

Audiences Objectives
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Three things that drive IIED’s digital profile

1. Putting audiences at the heart of our digital communications

2. Choosing the right digital channel for our message

3. Iterating and improving using our data
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1. Focus on audience

• Develop deeper understanding of existing & new audiences
• Drives better quality, not quantity, of digital engagement
• Share the message in their language, personalise where possible
• Helps communicate relevant, timely, simple messages of value
• Supports a long-term perspective 
• Build relationships based on trust and credibility, so that audiences 

seek our help 
• Avoid audiences not interested in our work
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In your audiences’ shoes
Where do they 

find their 
information? 

Are they time-rich 
or time-poor?

What decisions 
are they making?

Are they experts 
or learning? 

Are they digitally 
savvy? 

Are they well 
connected?
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2. Choosing the right channel 
Know your audiences - How does your target audience like to consume information?

Know your objectives - Start by identifying the channel that best supports the targeted objectives 

Know your content/message – The channel must connect your audience to the content/message

Consider the timing – When will they be listening?

Use a variety of channels – Select the most appropriate channel mix that supports the audience “journey”

Evaluate your channel options - What works and what doesn’t? Add new channels and experiment
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Taking your audience along the right path
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• Making better use of data to inform digital 
delivery

• Not just monitoring, but evaluation and 
learning

• Supports better decision making
• Strengthens accountability and 

transparency
• Helps to build trust and engagement

3. Iterate and improve using data
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What you can do…

1. Put audiences at the heart of your digital communications

2. Choose the right digital channel for your message

3. Iterate and improve using your data


